GHERR AR THEER 100 BFE NXHEE ABLERER(ERAFEZBEREBLE)
Shu-Te University Department of Curriculum Plan (2020)
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Physical Education Democracy and Rule of Law Multi-presentation of Arts
R EEHNE ABBR XAE#ASE

Service Leadership Education Human and Nature Culture and Life
EEQERE(—) ERmE ER M

Chinese Sentence Pattern Practice 1 Affective liberal education Affective liberal education
FEZIUHRE D) e

Chinese Sentence Pattern Practice IT Physical Education
FEERIT(—)
Audio-Visual Chinese I
EERIEO)
Audio-Visual Chinese [T
FERETR(T)

Chinese Conversation I
o )

Chinese Conversation IT
P/ E T T T

Common . . 3 3
Requirements | Chinese Reading I

BB C)

Chinese Reading I
ERBIE()

Chinese Writing I
EZBFRCO)

Chinese Writing IT
EN{E(—)

Chinese Culture I
hEE{E(D)

Chinese Culture IT
SR

Folk Customs and Allusions
AEBMEENE

Idiom and Fable Stories
Bl mE

Academic Ethics
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HEARE TR
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PN A The Principle of Economics Statistics
Required
Courscs -’—‘é}g%
3
Management
TEESHE 313 E I i HEREERRE 3
Business Management Markctmg Planning Practice Promotion Strategy
THRE 3| 3 H1BERNE
EHEEME Marketing Theory Price Strategy
Required
Courscs EE&%H}% 3 . [K?T! %—j—i@
Product Strategy International Marketing
HEETR 3 R SRR
Consumer Behavior Distribution
BRI THMERRIG 313 iR s fTEEE T RSt 3 | 3
Self-marketing and Presentaion Skill Branding Management Marketing Activities Design
BERE 3 PBEEREE HAk R AR E 3 | 3
Appllcallon of Accounting Live Stream Management Website programming and design
HAIERASER S % | 3 IS HERERSN AREIRTTH 3
Multi-Media Design Market research and Statistical analysis Big Data Marketing
BT 3 FLRHTHE B mzEE 3|3
HI KR Network Marketing Social Media Marketing Aesthetics of products
Elcctive
Courses RES T84 3| 3 ARIGHRE DB T HES SRS 3
Services Marketing Management Mass media and Public rclatlons prac{icc Entreprencurial Management
RIRTTHH 33 RS R T {FRE & B i ar
Hospitality Marketing Advertisement Practice Business Ethic
BFEH RS AR TR RERGERE
. 313 . N 313
Electronic Commerce MICE (Mecting,Incentive, Conference, Exhibition) Customer Relationship Management
HEEH 3
Sale Management
BAIRR| L s iingn 10e g4« s e o s 2 _ 555 g i i
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