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128 credits are required for graduation: 31 credits from mandatory universily courses, 5 credits from mandatory college courses, 49 credits from mandatory department courses, and 43 credits [rom clective department courses. For elective credits: (1)
At least 23 credits must be taken from courses offered by the Department of Marketing Management. (2) A maximum of 20 credits from professional courses offered by other departments may be accepted, excluding general education courses. (3) All
credits earned [rom micro-courses are recognized.
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English courses must be completed sequentially according to placement results, with a total of 8 credits including 2 credits of foreign language courses. Credits for waived English courses must be replaced with foreign language courses, For
recagnition of foreign language courses, refer to the course inquiry system or the Language Teaching Center. If the English graduation threshold is met, students may follow the "Student Foreign Language Proficiency Course Completion and
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Exemption Guidelines".
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Emotional and social general education requires 4 credits (two elective courses), which should be chosen according to personal interests in the general education curriculum.
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ﬁéﬂﬁﬁ Courses marked with % are internship courses. The off-campus internship is wotth 3 credits and requires a total of 160 hours, in accordance with the "Regulations for Off-Campus Internship Courses of the Department of Markeling Management "
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Courses marked with A are project courses, Project Production (I) and Project Production (I1) are required courses, implemented in accordance with the "Regulations for Project Production of the Departiment of Marketing Management. "
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English Proficiency - Must meet the basic standards of the "Student English Proficiency Graduation Threshold and Counseling Guidelines”.
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Professional Competence - A. The "Licensing Practice” course is mandatory. Before graduation, students must obtain two professional certifications approved by the department. B. Students must complete at least one departmental module program-—
either Integrated Marketing Communication or Digital Marketing—to qualify for graduation. Each module requires a minimum of 15 credits. Substitute courses may be approved in cases such as course discontinuation. A module certificate will be
issued upen completion.
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A Certificate in the Mlnur of Service Marketing will be awarded upon complelmn of 15 clective credits. For minors offered by other departments within the College of Management, students must [ollow the respective departmental requirements.
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The courses under an mlcrnalionnl program (conducted entirely in English) that have the same course titles and credit hours as required departmental courses: (1) Those officially enrolied in the international program as a minor or double major must
apply for course exemption and make up any credit shortfall resulting from the exemption, (2) Those not enrolled in the international program as a minor or double major may have such courses directly recognized as substitutes,
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Overscas students who have completed a Form § education system must fulfill the department’s minimum graduation credit requirement, in addition to an extra 12 credits.
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