
Abstract 

In 2020, due to the epidemic, the venues of Taiwan's performing arts were unblocked 

from March 2020 and early June. According to the statistics of the ticketing system of the 

artsticket at that time, this unblocking was the best sales period in the past 18 years.YI RU 

LIU, the artistic director of the national theater & concert hall, called it the revenge 

consumption of art and literature. 

The epidemic did not end in 2020, until 2022, when the world chose to coexist with the 

virus. Taiwan experienced the most serious epidemic in May 2021, and performing arts also 

ushered in the second wave of closure. With the first experience, Yu On the eve of the 

unblocking in July, the government and some private teams jointly planned "Art Fun Theater - 

Wonderful Online" to allow all the people to watch performing arts online at home, but when 

the performing arts industry faces the second unblocking of venues in July 2021, it seems that 

There is no surprising consumption trend last year, and finding out the changing factors is the 

research goal of this research. Based on the correlation between consumer behavior, 

consumption identification, and repurchase intention, we try to find out the changing factors, 

and we hope that the results will have a positive impact on the performing arts. Industry can 

make some contribution. 
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製作成本高、高人力成

本、演出體驗的不可複製性、劇團數量增加且偏小規模團體、缺少大型節目的製

作能力是我們的特性與現況，所以客群的培養與支持更是表演藝術產業更不可忽

視的重要環節。本研究將以優人神鼓於 2021 年巡演製作-與你共舞為例，以消費

者行為、消費認同、再購意願探討表演藝術產業的消費者在票卷銷售的狀態為

何，進而提出改善方案。
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如果將量化研究的起點視為是從「物性」(物的性質)出發，而質性研究的起

點則是 從「人性」(人的性質)出發。質性研究不是要面對物理世界，而是面對人

的意識作用(吳靖國，2010);本文旨依照研究目的與特性，選擇使用質性研究方

式。 

參與觀察研究是觀察研究法之一種，其特徵為觀察的一方轉變成被觀察的角

度，將自身融入團體中的一員，加入研究方的生活，一邊扮演相同的角色，另一

方面依然執行觀察者的研究。理由為不被當成局外人，維持觀察時的自然運作，

並且降低被觀察者防衛的心理，就研究出來的結果也較具有真實性。  

次級資料法

非自身所研究的原始資料，是運用其他學者過去所記錄下的研究資料，研究

內容，多用來研究行銷或社會科學研究。多使用於已知的事實或者做為研究中推

導假設和建立理論時的基礎或工具。 



收入絕非百分之百依靠票房，不過不管是政府企業的

贊、補助，或者是商業演出，評判標準終究與消費者的支持及票房成績脫不了關

係。 
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