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Artistic participation in the creative market — Taking "Run

away!" as an example.
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Abstract

With the booming development of Taiwan's markets, market brands have sprung up and formed
business models. "Cultural and creative" markets can be seen everywhere. Everyone can sign up for a
theme of common interest and become a host. In the name of cultural and creative or with the theme of
art, it just brings together stallholders, but gradually lacks a clear positioning and uneven quality, and
becomes a garden party selling simple goods transactions, but does not take into account the
participation needs of the masses, and the real creativity Whether the market can create resonance,
increase participation experience and enhance uniqueness, and whether the conflict between capital and
ideals can strike a good balance between the two, the curatorial techniques hosted by the market have
become the key. This article is based on actual production. The project "Escape!" is used as an example
to explore Taiwan's current sense of resonance and mass participation in the creative market.
Keywords: creative market, art market, cultural and creative industries, escape, participation
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