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Summary

With the development of Taiwan’ s cultural and creative industries, the box
office marketing of music and performing arts industries has gradually
flourished. In the past two years, due to the COVID-19 epidemic, the box
office marketing of music and performing arts in Taiwan and around the
world has encountered many challenges and tests. The author observes that
compared with Taiwan and Korean pop culture are becoming increasingly
popular around the world. K-POP is already a well-known industry in the
world, and it has always been the object of Taiwan' s pursuit and learning
in the music industry. South Korea has become a cultural power through the
name of Hallyu, even though Affected by the epidemic, idol groups, dramas,



clothing, beauty, food, etc. are still loved by everyone, and their
popularity remains unabated. They are also popular tourist destinations
after the epidemic has eased, and a brand called "Korea" has gradually
formed. "Flow" trend.

This article mainly focuses on the box office marketing of Taiwan and South
Korea’ s music and performing arts industries, and explores the new cultural
phenomenon after the epidemic from the perspectives of Korean media and pop
culture industries? Hallyu is a symbol of the spread, formation and
practice of South Korea’s national cultural policy. It enhances South
Korea’ s global economy by promoting the innovation and expansion of
creative industries. In recent years, Taiwan’s idol industry and TV program
formats have also begun to imitate South Korea. It can be seen that South
Korea’ s industrial culture has a profound impact on the world; what are the
similarities and differences in the development of Taiwan’s music and
performing arts industry compared to South Korea? What are the differences
between Taiwan’ s pop culture and South Korea’ s? What makes various
countries start to imitate South Korea? What marketing methods are worth

learning from us?
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